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To Our Shareholders:

It is a privilege to address you in my first Letter to Shareholders. 2021 was a year 
of milestones for ChargePoint beginning with our public listing on March 1, the 
launch of industry-leading solutions for fleet customers and two strategic 
acquisitions that strengthened our software offering in both the commercial and 
fleet verticals. The year culminated with record revenue for the company. Since 
our founding 15 years ago, ChargePoint has been singularly focused on moving 
all people and goods on electricity. Today, with more than 200 electric vehicle 
(EV) models on the road across North America and Europe and record sales 
expected to continue for the foreseeable future, I am more excited about the 
future of electric mobility (e-mobility) than ever. ChargePoint is a leader in one 
of the most dynamic and innovative industries in the world. And we believe this 
is only the beginning of the EV revolution that will sweep the globe. Our mission 
has never been more important and our opportunity has never been greater.   

The biggest revolution in automotive since the Model T

The shift to e-mobility is happening now. With only 1% market penetration of 
electric passenger vehicles in North America and 1.5% in Europe, we see decades 
of growth ahead. According to BloombergNEF (BNEF), EVs will represent almost 
78% of new passenger vehicle sales by 2040. We believe there is significant 
runway for growth ahead and ChargePoint is extremely well-positioned to 
participate in that growth. 

In addition to born-electric vehicle brands, every major automaker has 
committed to electrification. Many have even moved up their targets for full 
electrification in response to their own sustainability goals, climate mandates 
and increasing consumer demand. Over 20 new models of EV passenger cars 
and fleet vehicles were introduced in calendar year 2021 alone. EV sales in 
North America grew 93% while EV sales in Europe jumped 63% versus 2020. 
This growth is expected to continue. BNEF predicts that passenger EV sales will 
exceed 14 million in 2025, an increase of more than 100% from 2021.

This transition will need to be supported by billions of dollars in charging 
infrastructure over the next decade, according to Fortune1. We believe 
ChargePoint is well-positioned to capture this opportunity, with a comprehensive 
product line, solutions for every major vertical and a scalable business model. 
Investors can participate in the EV revolution without having to choose the next 
winning EV brand: ChargePoint is the index for the electrification of mobility. 

.

FY22 at a glance

$242 million
Sales revenue (65% growth)

76%
of the Fortune 50 are ChargePoint 
customers 

1 Natter, Ari and Lainge, Keith. “Biden to set ambitious EV goal as carmakers plead for help.” Fortune. August 5, 2021. 
https://fortune.com/2021/08/05/biden-ev-2030-goal-carmakers-plead-help-electric-cars-gm-tsla/.
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EV fueling gave birth to an innovative business model by 
being different

Since 2007, ChargePoint has understood that it would need to reflect the 
reality of fueling EVs to be successful. Passenger vehicles spend 95% of 
their time parked, which we believe creates ample opportunity for fueling. 
And because fueling an EV taps into electricity that is already pervasively 
distributed, fueling can happen wherever drivers spend time — where they live, 
work and play. This means businesses of all types can benefit from the shift to 
electric drive. Fueling is no longer a separate stop for day-to-day living. The 
most efficient, cost-effective way to fuel EVs is through connected charging, 
with stations located in the billions of parking spaces that already exist. Rather 
than selling energy, which has already been commoditized and is much less 
expensive than fossil fuels, ChargePoint enables our customers to use charging 
as an employee benefit or for customer attraction and retention. We sell 
annual subscription licenses to keep a charger on the ChargePoint® network, 
independent of utilization, and the station owner sets their own pricing and 
access preferences. We aim to be located everywhere drivers and fleets go 
and provide the necessary infrastructure, software and services so that our 
commercial, fleet and multifamily customers can be part of the new fueling 
network. We create a unified network of all the individual places to charge 
and make it easy for drivers to find, use and pay for charging. This enables 
businesses to attract customers, employees and tenants and enables drivers to 
have a modern and convenient fueling experience born in the mobile era that 
fits their lifestyle. 

In addition to being the first publicly-traded company offering an electric 
fueling network operating across two continents, ChargePoint is currently the 
only company, regardless of size, involved in all segments of EV charging in 
both North America and Europe. By offering companies best-in-class charging 
solutions, as well as an industry-leading software platform and services, 
ChargePoint can support nearly every charging use case.

We made several key decisions early on to differentiate our business that 
we believe will allow us to continue to lead the EV charging industry: 1) 
to build a diverse portfolio of AC (Level 2) and DC fast charging solutions 
so we could compete and scale across the three segments of charging 
opportunity — commercial, fleet and residential; 2) to be a software-first 
technology company focused on addressing the complexity of the EV 
charging landscape and the needs of drivers and consumers and; 3) to not 
monetize electricity and instead leave it to our customers to decide how EV 
charging best works for their businesses. With our customers purchasing the 
hardware, software subscriptions and ongoing support, ChargePoint receives 
recurring revenue and features a capital-light operating model that gives us 
the financial flexibility to scale our charging network, fund ongoing research 
and development and execute on our go-to-market strategy — all while also 
helping to shape policy for our emerging industry.
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Our commercial segment includes workplaces, retail locations, parking operators 
and the fueling and convenience industry, among others. We sell businesses 
everything they need to electrify their parking spaces, including charging 
station hardware, software subscriptions that connect them to our network, 
and associated warranty and other services. Commercial customers can only 
purchase our hardware for their parking sites in conjunction with our software 
subscriptions, and we believe they choose ChargePoint for superior products 
that deliver a high-quality charging experience to their customers, employees 
and residents. 

The fleet segment encompasses private and public enterprises and includes 
municipal bus transit, package delivery and take-home vehicles. There is both a 
growing trend and public mandate for the electrification of fleet vehicles, and we 
believe we are providing the charging infrastructure required for such growth. 
We provide the fleet segment with the charging hardware, subscription software, 
professional services, support, monitoring and the parts and labor warranty 
needed to run either a single electric pilot or a fully electrified depot. 

Our residential customers are drivers living in single-family homes or property 
managers or owners of multifamily apartment and condominium communities 
and HOAs. Our popular, award-winning Home Flex product meets homeowner’s 
growing demand for large battery EVs by delivering up to 50 amps of power and 
adding up to 37 miles of range per hour. Multifamily solutions can be customized 
to meet the unique needs of the community that we believe are becoming a 
differentiator for properties seeking to provide amenities that residents demand. 
Drivers benefit from the highly-rated ChargePoint app, which allows them to 
schedule charging to take advantage of lower utility rates, connect to their smart 
home or locate charging while on the road. We believe residential customers 
prefer ChargePoint based on our quality, flexibility and intuitive features. 

174,000+ ports and counting

Over the past two years, our decision to serve multiple segments of the charging 
market proved to be a wise choice. During the early stage of the COVID-19 
lockdowns, delivery of goods became more critical than ever, which accelerated 
interest in fleet charging, and consumers continued to show strong interest in 
switching to EVs, which bolstered our residential charging business. Commercial 
customers took advantage of quiet parking lots to install charging infrastructure. 
Against this backdrop, our revenue for fiscal 2022, which began in February 
2021, exceeded our initial expectations, growing 65% to $242 million. I am 
especially proud that we delivered these revenues during a period when supply 
chains were stressed. The ChargePoint operations and supply chain management 
teams did an outstanding job navigating a difficult environment.
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Our network continued to expand with the growth in EV penetration. We ended 
the fiscal year with a total of over 174,000 networked charging ports and nearly 
300,000 roaming ports (integrations with other networks) across North America 
and Europe, fortifying our position as one of the largest EV charging networks in 
the world.

We accomplished more over the past year than is practical to include in one 
letter, but I want to highlight several important milestones we achieved:

 + European growth. Continuing to expand in Europe is key to our long-term 
vision for growth. To support our European strategy, in October we completed 
our acquisition of has·to·be, an e-mobility provider with a leading commercial 
charging software platform that addresses the complexity associated with the 
fragmented e-mobility landscape in Europe. With any acquisition, we not only 
evaluated the products, but also the people, culture and synergies between 
our two companies. With the has·to·be acquisition we inherited an impressive 
team of 125 dedicated professionals and more than 1,000 customers. The 
integration is proceeding smoothly, and we are excited to continue our growth 
trajectory in Europe.

 + Fleet expansion. We made several important strides in advancing our fleet 
offerings last year. First, in June 2021 we introduced what we believe is 
the industry’s most comprehensive global electric fleet charging portfolio, 
including integrated fleet management software, services and scalable 
charging solutions to optimize depot, on-route and take-home charging. The 
response to this offering has been exceptional. Then, in August we announced 
the acquisition of ViriCiti, a leading provider of electrification solutions for 
eBus and commercial fleets. This acquisition solidified our commitment to 
the electrification of the fleet segment and grew our market reach and talent 
pool. We also added to our fleet ecosystem partnerships with several new 
announcements during the year.

 + Partnerships. Speaking of partnerships, we believe the global shift to 
electrification won’t happen without strong companies working together to 
solve challenges and provide compelling solutions. In 2021, we announced 
a new partnership with Polestar, an EV brand from Sweden, adding to our 
already-impressive list of automotive ecosystem partners. We also extended 
our partnership with Volvo to launch an in-car ChargePoint charging app 
and teamed with Mercedes-Benz USA to launch Mercedes me Charge. We 
also announced a partnership with the National Association of Truck Stop 
Operators, which represents travel plazas and truck stops, to leverage $1 
billion in public and private capital to deploy charging at more than 4,000 
travel plazas and fuel stops by 2030. Along with Apple CarPlay and several 
map and payment apps, we further enhanced the EV driving experience by 
integrating the ChargePoint app with Android Auto.

 + People. At ChargePoint, our employees are the real fuel that powers our 
growth. This past year, we enhanced our team with people who have the 
knowledge and experience to help us realize our vision, ending the fiscal year 

We ended the fiscal year 
with over 174,000 
networked charging ports 
and 300,000 roaming 
ports... fortifying our 
position as one of the 
largest EV charging 
networks in the world.
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with more than 1,400 employees worldwide and counting. We deepened 
our leadership team with new members including Chief People Officer Lisa 
Mulrooney Gross and General Counsel and Corporate Secretary Rebecca 
Chavez. In addition, former Verizon Connect executive Susan Heystee, Mission 
OG Advisor Ekta Singh-Bushell and former U.S. Secretary of Transportation 
Elaine L. Chao joined the ChargePoint Board of Directors. 

Charging ahead

While the year was filled with many accomplishments, I am even more excited 
about the potential for our business in the years ahead. 

We believe climate policy around the world will continue to favor the 
acceleration of EV adoption. In the United States, we are optimistic about the 
federal administration’s program to allocate $5 billion for EV charging stations 
along interstate highways, in remote rural areas and in underserved urban 
locations. We are also seeing increased utility incentives and government 
infrastructure funds allocated to e-mobility. We believe it is important to 
recognize that the strong demand for EVs is also being driven by the motivated 
drivers and companies that increasingly are making decisions with sustainability 
in mind. 

At ChargePoint, we believe electric mobility is essential to a sustainable future. 
We are seeing a global call to action on the environment, and ChargePoint is 
having a positive impact on sustainability. We believe fossil fuel bans, looming 
transit electrification deadlines and utility incentive programs, coupled with 
massive investment by global auto manufacturers, will propel EV adoption 
forward for decades to come. In addition to the positive environmental impacts, 
we believe the electrification of mobility will eventually help lower the cost of 
living for us all. Personal transportation is a significant cost to individuals, while 
delivery and logistics costs are built into everything we purchase, whether as 
businesses or consumers. As we electrify both personal transportation and 
fleets, we move the cost structure for those essential services down, which we 
believe correspondingly will help decrease prices.

Since our inception, 3.6 billion electric miles have been driven on the 
ChargePoint network, and our drivers have avoided using more than 145 million 
gallons of gasoline, thereby avoiding over 608,000 metric tons of greenhouse 
gas emissions. We are proud to have received awards for achievement from 
high-profile organizations including Acterra, Frost & Sullivan, Global CleanTech, 
Guidehouse, the United Nations and, most recently, as a Fast Company World’s 
Most Innovative Companies for 2022. We at ChargePoint are committed to 
building a better, cleaner future for all of us and for the planet. 

Our strategy is to continue to build upon the network of people, products and 
partnerships that we have cultivated over the past 14 years. We plan to continue 
to innovate to provide a seamless experience for our customers that we believe 
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will enable a virtuous cycle of brand awareness, recurring high-margin software 
revenue and meaningful growth through customer renewals. We plan to expand 
our partnerships with other industry leaders to accelerate EV adoption around 
the world. We believe there are significant opportunities for expansion in Europe, 
as well as in our fleet business and we plan to continue to focus on investments 
in these key growth areas.

Our business is scaling and we believe the model is well established and tested. 
Since our inception, we have delivered more than 105 million charging sessions 
to our customers, and currently, a customer plugs into a ChargePoint port every 
second. With a 14-year history of innovation and a unique knowledge of EV 
technology and driver behavior, ChargePoint has built a robust business model 
with the ability and intention to scale alongside the EV market. Since 2007, we 
have been singularly focused on all things EV charging — to one day move all 
goods and people on electricity. We won’t stop now. Why would we? After all, as 
I mentioned, this is only the beginning.

I’m proud to be part of such an innovative company comprised of an 
exceptionally talented and committed team. Thank you to all our employees, 
customers and partners who made this past year such a great one and thank you 
to our shareholders for putting your trust in ChargePoint

.

Pasquale Romano
President and CEO 
ChargePoint Holdings, Inc.

Forward-Looking Statements 
This letter contains forward-looking statements that involve risks, uncertainties, and assumptions including statements regarding our plans, strategy, market opportunity and 
partnerships. Any statements that are not of historical fact, may be forward-looking statements. Words used such as “anticipates,” “believes,” “continues,” “designed,” “estimates,” 
“expects,” “goal,” “intends,” “likely,” “may,” “ongoing,” “plans,” “projects,” “pursuing,” “seeks,” “should,” “will,” “would” and similar expressions are intended to identify forward-looking 
statements, although not all forward-looking statements contain these words. All forward-looking statements are based on our current assumptions, expectations and beliefs, 
and involve substantial risks and uncertainties that may cause results, performance or achievement to materially differ from those expressed or implied by these forward-looking 
statements. There are a significant number of factors that could cause actual results to differ materially from the statements made in this letter, including: the impact of the COVID-19 
pandemic, geopolitical events including the Russian invasion of Ukraine, macroeconomic trends including changes in inflation or interest rates, or other events beyond our control on 
the overall economy, our business and those of our customers and suppliers, including due to supply chain disruptions and expense increases; our limited operating history as a public 
company; our ability as an organization to successfully integrate ViriCiti and has·to·be and acquire and integrate other companies, products or technologies in a successful manner; 
our dependence on widespread acceptance and adoption of EVs and increased installation of charging stations; our current dependence on sales of charging stations for most of our 
revenues; overall demand for EV charging and the potential for reduced demand for EVs if governmental rebates, tax credits and other financial incentives are reduced, modified or 
eliminated or governmental mandates to increase the use of EVs or decrease the use of vehicles powered by fossil fuels, either directly or indirectly through mandated limits on carbon 
emissions, are reduced, modified or eliminated; supply chain interruptions and expense increases; unexpected delays in new product introductions; our ability to expand our operations 
and market share in Europe; the need to attract additional fleet operators as customers; potential adverse effects on our revenue and gross margins if customers increasingly claim 
clean energy credits and, as a result, they are no longer available to be claimed by us; the effects of competition; risks related to our dependence on our intellectual property; and the 
risk that our technology could have undetected defects or errors. Additional risks and uncertainties that could affect our financial results are included under the captions “Risk Factors” 
and “Management’s Discussion and Analysis of Financial Condition and Results of Operations” in our most recent Form 10-K filed with the Securities and Exchange Commission (SEC), 
which is available on our website at investors.chargepoint.com and on the SEC’s website at www.sec.gov. Additional information will also be set forth in other filings that we make with 
the SEC from time to time. All forward-looking statements in this letter are based on information available to us as of the date hereof, and we do not assume any obligation to update 
the forward-looking statements provided to reflect events that occur or circumstances that exist after the date on which they were made, except as required by applicable law.


